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Mayor Garcia on Straight Talk 

 

Mayor Garcia will be our guest on the Straight Talk Show 

airing the weeks of September 26 & October 3. 

 

Robert Garcia 

Mayor 

City of Long Beach 

 

Long Beach Mayor Robert Garcia joins us to 

review the accomplishments of his first year 

in office and his plans for the future. 

  

Mayor Garcia submitted his budget for Fiscal Year 2016, begin-

ning October 1, 2015, to the City Council for their consideration. 

The budget is balanced and in fact has a slight surplus, which will 

go towards paying down the unfunded liability on our city pen-

sions. 

  

One of the major initiatives, started under Mayor Foster, is the 
creation of a new Civic Center in downtown funded by a public 

private partnership. The PPP private partner has been selected and 

plans are now being finalized to submit to the City Council, fol-

lowing a community outreach process. The  Civic Center will also 

include a new headquarters for the Port of Long Beach. 

  

Mayor Garcia has focused on economic development and educa-

tion in his first year in office. He has pushed to create additional 

internship opportunities for our youth, hopefully leading to em-

ployment opportunities. See the Guest Column by Mayor Garcia 

on page 13. 
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A pproximately 25,000 runners and cyclists are expected to 

participate in this year’s Jet Blue Long Beach Marathon 

& Half Marathon on Sunday, October 11. 

 

Celebrating its 31st Anniversary this 

year, the Marathon has morphed into an 

international race with three full days 

of fun filled activities. It even includes a 

likely field of 15 remaining “Legacy 

Runners” who have run in every Long 

Beach Marathon since 1982. 

 

Runners and cyclists will traverse a 

myriad of iconic landmarks like the 

Queensway Bridge, the Queen Mary, 

Lighthouse Park and Rainbow Harbor, along with residential 

neighborhoods and popular locations like Belmont Shore,   

Marine Stadium and California State University, Long Beach. 

Sunday’s activities will include the full marathon, half 

marathon and Bike Tour.  

 

On Saturday, October 10, 2,000 children 

are expected to take part in the Aquari-

um of the Pacific Kids Fun Run and 

2,500 participants in the Aquarium’s 5K.  

 

An estimated 50,000 people will attend 

the two-day Health and Fitness Expo on 

Friday and Saturday, with an additional 

50,000 expected to attend the Finish 

Line Festival on Sunday. 

 

For more information, visit RunLong-

Beach.com or  call (562) 795-8900. 



 belmontathleticclub.com 

www.gazettes.com www.ictlongbeach.orindependenceathome.org  
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Abraham Lincoln 

Thought of the Month 

Authenticity as a Political Value 

D onald Trump and Bernie Sanders are 

both polling strongly and attracting 

large crowds, to the surprise of most politi-

cal pundits and others as well.  

 

What do these two men have in common?  

 

Certainty not their political beliefs. One is a 

socialist and the other is a multi-billionaire 

businessman. I would suggest that it is their 

authenticity. You may not agree with 

their specific views on politics, but you feel 

you are getting the real Donald and the real 

Bernie when they speak. They do not filter 

their views through pollsters and advisors. 

They just let it rip.  

 

Bernie Sanders hasn’t changed his views in 

26 years since he was mayor of Burlington, 

Vermont. He is the only socialist in the U.S. 

Senate. You may not agree with his views, 

but you know you are getting his long-held 

beliefs.  

 

Donald Trump’s views have changed over 

the years, yet when you watch him sit down 

face to face with experienced TV interview-

ers, there is  no doubt that you are getting 

his unvarnished views of the moment.  

 

Why is this so appealing to voters? 

I would suggest that it is a refreshing 

change from years of speeches honed by 

pollsters, which are so common in the polit-

ical scene.  

 

There is a hunger for authenticity. People 

don’t want to be pandered to. They want 

real solutions to real problems. The failure 

of Congress to address many of the major 

problems facing our country has left the 

electorate yearning for the real thing.  

 

Regardless of whether either of these two 

presidential candidates makes it into the fi-

nal round, I predict that the likely winners 

will be ones who inspire the trust of the 

electorate, and whose strong suit is credibil-

ity and sincerity.  

 

I believe the country is ready to face our 

real problems squarely, and will be attracted 

to a candidate or candidates who will tell it 

like it is, however unpleasant the news.  

 

The famous line in A Few Good Men 

comes to mind. Delivered in the courtroom 

by Jack Nicolson (Col. Jessup) to Tom 

Cruise (Lt. Kaffee) “You Can’t Handle the 

Truth!” 

 

The question facing the country is whether 

we can handle the truth and suppor t the  

person who is speaking it.  

  

Art Levine, Publisher 



  4606 East 2nd Street 

 www.gplb.com 
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Seaside Travel 

I nternational City Theatre has announced  its 

31st Season with five critically acclaimed 

plays by six multiple award-winning writers. 

The season opens on February 12, 2016 at the 

Long Beach Performing Arts Center.  

 

The playwrights are: Lee Blessing, Christopher 

Durang, Donald Margulies, John Patrick 

Shanley and lyricist/composer duoRichard 

Maltby, Jr. and David Shire. 

 

“For ICT, this will be the year of the word-

smith,” says artistic director caryn desai. “We 

want to celebrate our great contemporary living 

writers. These are writers 

who may have also written 

for other mediums, but have 

never left the theater. They 

have invested their careers in 

writing for the theater.” 

 

 

ICT 2016 Season 
 

Feb. 12 – March 6: Closer 

than Ever — Filled with hi-

larious and poignant songs about dating, parent-

ing, aging and dreams both fulfilled and unre-

quited, Closer Than Ever is like a musical “how-

to” manual for life. With each song a self-

contained story inspired by real-life experiences, 

its message to value the little things in life re-

mains timeless.  

 

April 29 – May 22: A Walk in the Woods —

 Nearing the end of the Cold War, a pair of arms 

negotiators — a clever, cynical Russian and an 

idealistic young American — meet in the woods 

outside Geneva to explore the obstacles their 

countries face on the path to peace. There, they 

debate politics, life and the future of the free 

world. Can personal bonds bridge political 

chasms?  

 

June 10 – July 3: Vanya and Sonia and Masha 

and Spike — Middle-aged siblings Vanya and 

Sonia live an angst-ridden, melancholic exist-

ence on their family farm. Housecleaner-cum-

soothsayer Cassandra, whose hilariously ambig-

uous prophecies keep them befuddled, provides 

the only break from monotony. That is, until 

their glamorous movie-star sister, Masha, swans 

in for a surprise visit-along with her hunky 20-

something boy toy, Spike.  

 

Aug. 19 – Sept. 11: Doubt: A Para-

ble — It is 1964, a time of move-

ment and change, but Catholic 

school principal Sister Aloysius 

values a stern hand over progressive 

education. When evidence points to 

an inappropriate relationship be-

tween Father Flynn and the school’s 

first black student, she begins a cru-

sade to rid the church of him.  

 

Oct. 14 – Nov. 6: Shipwrecked! An 

Entertainment—The Amazing Ad-

ventures of Louis de Rougemont (as Told by 

Himself) — An intrepid explorer who became 

an instant celebrity upon his return to civiliza-

tion, Rougemont’s amazing tales of bravery, 

survival and exotic locales left 19th century 

England spellbound. But was it real or just a 

figment of his imagination? Will he be vindicat-

ed or will his reputation be ruined forever?  

 

For more information about ICT’s 2016 season 

or to purchase season or single tickets, visit 

www.internationalcitytheatre.org or  

call (562) 436-4610. 

6204 E. Pacific Coast Hwy 

Long  

Beach  

Petroleum  

Club 

  2300 E. Ocean Blvd 

ICT Announces 31st Season 

http://www.philtrani.com/
http://zdscommunications.pr-optout.com/Tracking.aspx?Data=HHL%3d%3f461%3b%26JDG%3c%3d2%3c180.LP%3f%40083%3a&RE=MC&RI=3690018&Preview=False&DistributionActionID=8192&Action=Follow+Link
tel:%28562%29%20436-4610


Denise Likar will be our guest on the Straight Talk Show 

airing the weeks of November 7 & November 14. 
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Independence at Home Serves the Community 
Denise Likar 

Vice President  

Independence at Home 

 

Independence at Home (IAH) is a commu-

nity service of SCAN Health Plan, which 

was founded in 1977 with the  mission of  

keeping seniors healthy and Independent.  

To achieve this mission, IAH has introduced 

a range of innovative programs focused on 

connecting underserved seniors, disabled 

adults and their caregivers to the services 

they need to stay out of healthcare facilities 

and nursing homes.  

The multidisciplinary care management team is comprised of 

experienced social workers, nurses and volunteers who share 

IAH’s commitment to help the community-at-large. 

Today, IAH is one of the few remaining not-for-profit, care 

management organizations dedicated to improving access to 

healthcare services for our communities’ most vulnerable mem-

bers. We continue to be a central hub for vital information, ex-

pert assistance and personalized care that helps seniors and disa-

bled adults and their caregivers remain safely in their homes.  

Bio 

Denise Likar is the Vice President for Independence at Home, 

where she has responsibility for all non-health plan home and 

community-based programs. 

 

 Denise joined IAH in 2002 as an MSSP Care Planner. Over her 

14-year tenure with IAH, Denise has led her management team 

and staff in providing quality care manage-

ment and supportive services during chal-

lenging legislative and fiscal times.  

 

Current programs under her leadership in-

clude the largest Multipurpose Senior Ser-

vices Program (MSSP) in California, Family 

Caregiver Support Program (FCSP), LA 

County’s Linkages Program, Supportive Services Program 

(SSP), California Community Transitions (CCT) as well as In-

nerlinks Advantage (mental health), Health & Wellness, Volun-

teer Action for Aging and Community Giving.  

 

For more information, visit www.independenceathome.org or 

call (866) 421-1964. 
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Cerritos Acura  

      

http://www.independenceathome.org
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T he Community Hospital of Long Beach (CHLB) Founda-

tion Emergency Department Challenge Campaign is at 

its half-way point towards raising $500,000 to receive a 

matching gift of $500,000 for a total of $1 million.  

 

The project is to upgrade the Emergency Department and is 

composed of four phases.  

 

Phase One: $80,000 – ED Lobby 

Renovation (completed).  

 

Phase Two: $150,000 – Upgrades to 

nurses’ and physicians’ Work Stations 

(completed).  

 

Phase Three: $200,000 – 21 Treat-

ment Bay refurbishments.  

 

Phase Four: $800,000 – New Patient 

Monitoring System and examination 

and diagnostic equipment  

 

Community Hospital of Long Beach has the only emergency 

department within an acute care hospital on the eastside 

of Long Beach. Statistics from the Long Beach Fire Depart-

ment over the last decade indicate that Long Beach has had  

an increase of over 25% in medical responses requiring  

emergency services. The Hospital’s emergency department 

treats over 30,000 adults and up to 4,800 pediatric patients a 

year.  

 

The demand for services through the ED continues to grow . 

The CHLB Emergency Department will remain open and  

operational during the entirety of the project time frame of 

approximately one year.  

 

The impact of this Emergency De-

partment upgrade will be continued 

efficient and high quality emergency 

care services, and increased service 

capacity for the residents of the 

eastside of Long Beach.  

 

Established in 1924, CHLB has pro-

vided leadership in healthcare over 

the last 90 years. As CHLB approach-

es its second-century, it is imperative 

that it continue to improve its facili-

ties, establish new innovative programs and provide the latest 

technology for the residents of the eastside of Long Beach. 

Investing in CHLB makes growth possible. You are invited to 

support the hospital so that it can support you.  

For more information or to make a gift, visit 

www.chlbfoundation.org or  call (562) 494-0576.  

 

 

 

 

 

1/2 Page Ad 

Naples Rib Co. 



Page 6                        Straight Talk Magazine 

 

1/2 Page Ad 

Boathouse 

CCEJ Human Relations Awards 

T he California Conference for Equality and Justice 

(CCEJ) will host the Gene Lentzner Human Relations 

Awards on Thursday, October 15, at Keesal, Young & 

Logan. 

  

The Reception, with hosted hors      

d’ouevres and cocktails, will start 

at 5:30pm followed by the Program 

at 6:30 pm. Tickets are $75 per person. 

  

The Gene Lentzner Human Relations 

Award will be given to the following indi-

viduals for their exceptional contributions 

to improving human relations in Long 

Beach: 

 

 Bill Cruikshank 

            Executive Director  

      Meals on Wheels Long Beach 

 

 Jessica Quintana 
      Executive Director/President 

                Centro C.H.A 

 

 Matthew. A. Saldana 

                      Principal 

                        LBSUD 

CCEJ’s Community Partner, the City of 

Long Beach Human Dignity Program, will 

present the 2015 Human Dignity Award to 

the Long Beach Human 

Trafficking Task Force 
for their tireless work in 

ending human trafficking. 

 

In its 26th year, these 

awards are given in the name of Gene 

Lentzner because of his extraordinary life-

long commitment to bringing diverse peo-

ple together to improve human relations in 

the greater Long Beach area. 

 

The event will be held at the beautiful  of-

fices of Keesal, Young, & Logan at 400 

Oceangate. Free  on-site parking is available in the building 

garage. 

 

The California Conference for Equality and Justice is a      

human relations organization dedicated to confronting bias,   

bigotry and racism through education, conflict resolution and 

advocacy. 

 

For tickets or more information, visit www.cacej.org or 

call (562) 435-8184.  

Gene Lentzner 

http://www.cacej.org/
tel:%28562%29%20435-8184


Universal Technical Institute Opens LB Campus 
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 Spencer Snyder 

U niversal Technical Institute has opened a new 142,000 

square foot, state of the industry campus in Long 

Beach. The facility is designed to meet the area’s strong     

demand for skilled transportation service technicians.  

 

The new campus in Douglas Park has the capacity to train up 

to 800 students, who can complete 

their education in Automotive Tech-

nology, Diesel Technology, and Col-

lision Repair and Refinish Technolo-

gy. The campus will also offer Man-

ufacturer-Specific Advanced Train-

ing for Nissan automobiles, trucks 

and SUVs as well as the SMOG pro-

gram.  

 

The nine week Nissan Automotive Technician Training pro-

gram will teach students to troubleshoot, repair and maintain 

chasis, climate, drive train, electrical and engine systems for 

Nissan and Infiniti vehicles when it begins in 2016. 

 

Like all UTI campuses, Long Beach will be supported by 

local employers and major transportation manufacturers. UTI 

has training partnerships with manufacturers of more than 30 

of the nation’s leading transportations brands, including 

BMW, Nissan, Ford, General Motors, Mercedes Benz and  

 

Peterbilt. These partners help guide UTI programs, invest in 

facilities and give UTI students the chance to work with the 

most recent technology and tools.  

 

To commemorate the opening of the new campus, a special 

ceremony was held on Tuesday, August 18 with Mayor  

Robert Garcia in attendance as well 

as other policy makers and leaders, 

education officials and transportation 

industry executives also present. 

Tours of the facility are available to 

interested parties. 

 
Headquartered in Scottsdale, Arizo-
na, Universal Technical Institute is 

the leading provider of post secondary education for students 
seeking careers as professional automotive, diesel, collision 
repair, and motorcycle and marine technicians.  
 
With more than 190,000 graduates in its 50-year history, 
UTI offers undergraduate degree and diploma programs at 12 
campuses across the United States, as well as manufacturer-
specific training programs at dedicated training centers. 
 

For more information, visit www.uti.edu/longbeach or call 

(562) 552-9400.  
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Straight Talk 

The Long Beach Municipal Band kicks off their Summer 

Concert Series with a patriotic concert, Let Freedom 

Ring, during the week leading up to July 4th weekend.  

Band Conductor Larry Curtis embodies the energy and 

professionalism of the oldest municipally-supported 

band in America.  

Thousands of youngsters, adults and family members 

enjoy the concert at the Marine Stadium Park. The   

Summer Concert Series ran for five weeks at various 

locations throughout Long Beach. 

Some enjoy the concert from their boats anchored at the 

foot of Marine Stadium. 

One of the wonderful creations at the Sand Sculpture 

Festival at Granada Beach. The event is part of the  

Summer Beach Party presented in part by the Port of 

Long Beach  and Alfredo’s Beach Club. 

An alluring mermaid lies atop a whale at an exhibit pre-

sented by the Port of Long Beach at the Sand Sculpture 

Art & Music Festival. 
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Around Town 

Straight Talk Host Art Levine with LB City Council-

woman Stacy Mungo and LB Vice Mayor Suja         

Lowenthal. 

A sell-out crowd enjoy dinner at the wonderful Concerts 

in the Grove Series on the CSULB campus while being 

entertained by the popular Elm Street Band. 

As the evening progresses, strings of lights beautifully 

illuminate the outdoor patio and guests head for the 

dance floor. 

Dorothy Kistler dances up a storm with Roger Kroll. 

Port of Long Beach Harbor Commissioner Rich Dines 

discusses the new book Port Town at a Straight Talk 

Night at Phil Trani’s Restaurant honoring the book and 

the Port. 

Long Beach Mayor Robert Garcia accepts an honorary 

student name tag from Universal Technical Institute 

Campus President Larry Hohl at the dedication of their 

new campus facility in Long Beach at Douglas Park. 
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LB - Qingdao Association Celebrates 30 Years 

T he Long Beach-Qingdao Association (LBQA) is cele-

brating 30 years of their sister city relationship. Local 

residents are invited  to join in the celebration and also be-

come members of the Association. The 

Port of Long Beach, whose largest 

trading partner is China, has also joined 

the association as a sponsor.  

 

A fall trip to China will highlight the 

30th Anniversary of the sister city rela-

tionship.  

 

A local delegation, including Long 

Beach Mayor Robert Garcia and Port of 

Long Beach executives, as well as 

LBQA members will travel to Qingdao, 

where the Mayor will unveil the Long 

Beach Favorites photo winners and cel-

ebrate the anniversary with festivities in 

our “big” sister city.  

 

“We expect a gala event will greet us on November 

 5 in Qingdao,” said Mary Barton, Chair of the LBQA 

 Anniversary Program. At the celebration, photos  

from the recent photo contest Long Beach Favorites will be 

unveiled. Susan and Whitney Redfield, mother-and-son duo, 

have spearheaded the online contest. “Our aim was to give 

Qingdao residents a taste of Long Beach 

through the eyes of our local residents,”  

said Susan Redfield.  

 

Travelers will also take a tour of Qing-

dao, including the world-famous Tsing-

Tao Brewery. “This will be open to the 

public, and it will be a great way to get 

acquainted with our Chinese neighbors,” 

Susan continued.  

 

LBQA has just published an Anniversary 

Booklet showing the highlights of its 

recent activities, including numerous ex-

changes and special projects. Copies are 

available upon request. 

 

 For more information, visit www.lbqa.org 

 or email mebarton@thebartongroup.biz.  
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Photo Focus: Big Bang on the Bay 

Guests enjoy the spectacular view and dinner on the   

outdoor patio of The Boathouse on the Bay, party head-

quarters for the wonderful Big Bang on the Bay event. 

Arizona residents Bo Hughes and daughter Samantha take a 

break from the heat and enjoy the Big Bang on the Bay event 

and a week visiting relatives and friends in Long Beach. 

Aerial Coordinator Dennis Lord with Big Bang  

Creator and Organizer John Morris, also General Man-

ager of Boathouse on the Bay. All profits from the 

event go to the ASK Foundation, benefitting our youth. 

A North American SNJ-5, owned and flown by John 

Collver, wows the crowd with several passes. 

A spectacular Fireworks Show concludes the moving and 

memorable evening. The Big Bang event also included a 

sailing regatta, the Golden Stars Skydiving Team, and a 

flyover by the Tiger Squadron led by Craig Ekberg which 

performed the moving “Missing Man” formation. 

A final burst of fireworks, coordinated with the playing of    

The Stars & Stripes Forever, took one’s breath away.  
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Sponsor & Community News 
Long Beach e-Prix 

The Long Beach e-Prix will return to the City streets 

on Saturday, April 2, 2016. The FIA World Motor Sport 

Council recently approved the calendar for the second season 

of the FIA Formula E Championship, with Long Beach 

scheduled as the sixth of 11 rounds in the series. Overall, 10 

venues will host Formula E events with the 2015-16 season 

beginning once again in Beijing on October 17, 2015. 
 

Last year’s inaugural Long Beach e-Prix saw 20 single-seat 

electric race cars take the green flag on a modified 1.6-mile, 

seven-turn portion of the iconic Grand Prix race course in 

front of more than 20,000 in attendance. Nelson Piquet Jr. 

won the race by 1.7 seconds over Jean-Eric Vergne, and went 

on to win the first FIA Formula E Championship last month. 

 

 

 

 

 

 

 

 

 

 

 

 

“It’s extremely exciting to welcome the e-Prix back to Long 

Beach for a second year, and we are hopeful that this demon-

stration of innovation, sustainability and cutting edge tech-

nology will return to our city year after year,” said Long 

Beach Mayor Robert Garcia. 
  

“We’re delighted that Formula E has again chosen Long 

Beach as one of its premier venues for 2016,” said Jim  

Michaelian, President/CEO of the Grand Prix Association 

of Long Beach, which will again operate the event.  

 

Port of Long Beach 

The Federal Emergency Management Agency (FEMA) has 

awarded the Port of Long Beach’s Security Division $3.4 

million in grants to fund ongoing projects that protect the 

Port. The grants will enhance port security systems, including 

the Virtual Port System, and improve their resilience. 

“Protecting workers and the community, as well as ensuring 

business continuity, are top priorities at the Port of Long 

Beach,” said Lori Ann Guzmán, President of the Board of 

Harbor Commissioners.  

 

Spencer Snyder Group 

The Spencer Snyder Group is donating 4% of all commis-

sions to charity. A special feature of the program is that the 

buyer or seller can choose the charity. Of the commissions 

generated from the sale of the home, 4% will go directly to 

the buyer or seller’s charitable organization of choice. 

 

As an example to his two daughters, Spencer Snyder pledged 

a percentage of his commission income for the summer of 

2014 to Miller Children’s Hospital, thereby generating 

$10,000 for the hospital. 

 

 

 

 

2015 is on track to outpace 2014’s numbers. Holding true to 

his philanthropic passion, Spencer has announced a campaign 

called Listing4Love, which encourages real estate brokers to 

pledge a portion of their commission income to charitable 

causes.  

 

In June 2015, the Spencer Snyder Group facilitated the    

largest  residential brokerage transaction in Long Beach  

history. This generated a donation of  $20,000 to the        

Listing4Love Program which was given to the Autism      

Partners Foundation. 
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The Long Beach Internship Challenge 

by 

Mayor Robert Garcia 

T he foundation of a successful and prosperous city is 

education. My own education is what brought me to 

where I am today. My top priority as Mayor is to 

strengthen our already stellar schools and support all our 

students in achieving their educational and career goals. 

 

That’s why one of my first acts when taking office a year 

ago was to announce a major education initiative in col-

laboration with Cal State Long Beach, Long Beach City 

College and the Long Beach Unified School District to 

expand the nationally renowned Long Beach College 

Promise.  

 

The initiative focuses on interventions at three critical 

stages of education — pre-school, college, and career 

planning. In particular, we want to double the number of 

internships, for  pay or  for  course credit, available to 

Long Beach students. 

 

To accomplish this, I want to ask for your help. 

 

Currently in Long Beach, where there are 80,000 public 

students, there are just 1,500 internships.  My office has 

been working for a year with local educational, business 

and non-profit leaders to encourage and support more 

businesses in offering internships, to help schools place 

more students, and to assist students in being prepared 

for the intern experience. 

 

Our goal is not only to support students having a learn-

ing experience, but also to increase their chances of be-

ing permanently hired after their internships are        

completed. 

 

This spring, we officially launched the Internship     

Challenge.  

 

At an event at the Aquarium of the Pacific, leaders in 

business, nonprofits, government and education con-

vened to hear from employers, educators, and student 

interns about how they can support this important initia-

tive. We asked local businesses to register with the In-

ternship Challenge and offer more internship positions to 

Long Beach youth. The response was great, but we still 

need more employers to step up and provide a meaning-

ful and challenging educational internship experience to 

our students. 

 

If you are an employer, or work for a business, nonprofit 

or other organization that can provide internships, I want 

to ask you to please register at 

www.lbinternshipchallenge.com 
 

Not only can we help you find interns, we can also pro-

vide information and resources to help ensure your intern 

is ready for the experience, and your business is com-

pletely prepared to provide a great experience for the in-

tern. By joining the Internship Challenge, you are not 

only giving young people a chance at success, you are 

also helping improve our economy and serving the entire 

city. 

 

Long Beach boasts some of the best schools in the coun-

try. We have a diverse, creative, hard-working student 

body, and many businesses, large and small, ready to 

work with our schools and our City.  

 

Now, for the final piece, we have begun a close collabo-

ration between the city, schools, and the broader commu-

nity to support our ambitious goals for our students. I am 

confident that with this vision in place and the passion  

of our residents, students, and community partners,          

including the readers of the Straight Talk Magazine, 

we are going to accomplish these goals, and much more. 

Robert Garcia is mayor of Long Beach, the 7th largest city in 

the state. He will be our guest on the Straight Talk Show air-

ing the weeks of September 26 & October 3.  

http://www.lbinternshipchallenge.com/
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Art 

   Long Beach Museum of Art…………….…(562) 439-2119 

Auto Dealership 

   Cerritos Acura………..……………………(562) 402-5281 

Bakery 

    Rossmoor Pastries…………………...……(562) 498-2253 

Cable TV/Internet/Phone  

   Charter Communications……………….…(888) 438-2427 

   Long Beach Television………………...….(562) 570-1122 

Coffee 

   Polly’s Gourmet Coffee…………………...(562) 433-2996 

Dentist 

   Leonard P. Cutuli, D.D.S.………………....(562) 435-5388  

Facilities Management 

   ABM……………………………………….(949) 585-6025 

Flooring 

 The Finishing Touch…………..…………...(562) 493-5497   

Health Club 

 The Belmont Athletic Club….……………..(562) 438-1176 

Import/Export 

   Port of Long Beach…………………..….....(562) 437-0041 

Internal Medicine 

Dr. Marcy Zwelling………………………..(562) 596-7584  

Jewelry 

   McCarty’s Jewelry……………………........(562) 438-1581 

Medicare Advantage Plan    

   SCAN Health Plan…………………………(800) 915-7226 

   Independence at Home A SCAN Division...(562) 637-7116 

 

 

Men’s Apparel 

   Umberto International Clothier……………….......(562) 597-0391  

Private Social Club 

   Long Beach Petroleum Club……………………..(562) 427-7966 

Publications 

   Beachcomber……………………….……………..(562) 597-8000 

   Gazette Newspapers..……………..…………........(562) 433-2000                  

   Press-Telegram……………………...………..…...(562) 435-1161 

Real Estate 

    Spencer Snyder Group……………………………(562) 355-0334  

Restaurants 

   Archibald’s………………………………………..(562) 434-0444  

   Boathouse on the Bay……………………………..(562) 493-1100 

   Brix at the Shore.………………………………….(562) 343-5998 

   Naples Rib Company………...…………..…...…...(562) 439-7427 

   Papalucci’s………………………………………...(562) 434-4454 

   Picarelli’s………………………………………….(562) 986-5280  

   Phil Trani’s………………………..……..………..(562) 426-3668 

   Russo’s Ristorante………………………………...(562) 433-1616 

Special Events 

   Toyota Grand Prix of Long Beach………..……....(562) 981-2600 

 Theater 

   International City Theatre……………..……...…...(562) 495-4595 

   Long Beach Playhouse…………………………….(562) 494-1014 

   Musical Theatre West………..……………..……..(562) 856-1999 

 Tires/Wheels/Service 

   Performance Plus Tire & Auto Superstore..……….(562) 988-0211 

Travel Agency 

   Seaside Travel……………………………………..(562) 433-0917 

 

Shop our Local Quality Sponsors 

Sponsor Directory 

Sponsor Spotlight: Phil Trani’s - A Long Beach Institution 

Phil Trani’s has been a favorite Long Beach gathering spot for 

the past 25 years. Serving the best in Cali-

fornia cuisine, specializing in fresh fish, 

prime steaks and a variety of classic Italian 

pastas. Phil’s personal touch is evident in 

each delicious dish. 

 

But Trani’s is much more than a restaurant. 

It is also a favorite gathering spot for sports 

celebrities from Southern California and 

beyond. The walls of the restaurant are 

adorned with priceless memorabilia , from 

Reggie Bush to Mark Sanchez to the late 

John Wooden. 

 

On weekends Trani’s heats up with live 

music every Fr iday and Saturday night 

from 8pm to midnight. 

 

When you visit Trani’s, come into the 

kitchen and watch Phil work his magic. You’ll also see walls 

filled with signatures and notes from Hall of 

Famers and celebrities. 

 

Trani’s is open for dinner nightly at 5:30pm, and 

for lunch weekdays at 11:30am. Open for dinner 

Sundays at 4:30pm. Free on-site parking. 

 

Combining the best in food, music and camarade-

rie, see why Phil Trani’s has been a Long Beach 

Institution for 25 years.  

 

 

3490 Long Beach Blvd 

Long Beach, CA 

(562) 426-3668 www.philtrani.com 

http://www.philtrani.com/
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